
 

FRANÇOIS KALIFE DE SALIER


Artistic Creation Portfolio,

Customer references,

Photography,

Scenography, dummy models

and Image Marketing / Brand Strategy.


Luxury, Cosmetics, Perfumes, Hair,


Major brands.



 

YVES SAINT LAURENT


ROGER & GALLET


BMW


L’ORÉAL PARIS


CITROËN CHINE (DS)


LANCÔME


HELENA RUBINSTEIN


APOT.CARE


LANCASTER


SISLEY


CANAL +


CANAL JIMMY


GUCCI JOAILLERIE


KENZO LUNETTES


ESCADA LUNETTES


EDEN PARK LUNETTES


GEMEY MAYBELLINE


AMORE PACIFIC + 
INNISFREE


GARNIER


STENDHAL


OLAY


NIVEA


THÉMAÉ


NIVEA FOR MEN


ESTHEDERM


RENÉ FURTERER


BOUCHERON


EUGENE PERMA


ESTÉE LAUDER


ARAMIS (TOMMY HILFIGER 
PARFUMS)


CLINIQUE


THIERRY MUGLER


SALVADOR DALI PARFUMS


JEAN-PAUL GAULTIER


L’ORÉAL PROFESSIONNEL


BALMAIN


BLUESKIN COSMÉTIQUES


AMNESIA CLUB PARIS


PORTS 1961


DARPHIN


ELLA BACHÉ


LUCIE CARRASCO 
COUTURE


MONOPRIX BEAUTÉ


OSCAR DE LA RENTA


RÉMY MARTIN COGNAC


AMOR AMOR CACHAREL


BIOTHERM


ABSOLUT VODKA


VOGUE CIGARETTES


PRINCESSE TAM.TAM


GALERIES LAFAYETTE 
GOURMET


STUDIO MAGAZINE


BEYOND BEAUTY MAG


LA ROCHE-POSAY


BAZARCHIC


CARVEN PARFUMS


PINKTV


OFF MAGAZINE


UPDATE MAGAZINE


ISABEL MARANT


SHU UEMURA


KÉRASKIN ESTHETICS


KÉRASTASE


AFSHIN FEIZ


TECKTONIK


EMI MUSIC


LA HALLE AUX VÊTEMENTS


LA HALLE AUX 
CHAUSSURES


L’ORÉAL PROFESSIONNEL 
HOMME


GIORGIO ARMANI 


ACQUA DI GIO PARFUMS


LAURENT MAZZONE 
PARFUMS


JENNIFER LOPEZ PARFUMS


YVES ROCHER


GUERLAIN


SKRB MAROQUINERIE


SKINCLEVER 
LABORATOIRES


STUDIO HARCOURT


GARNIER UNITED 
KINGDOM


CARREFOUR GROUPE


COMPTOIR SUD PACIFIQUE 
PARFUMS


INNEOV


MIXA


FILORGA LABORATOIRES


CARITA


DECLÉOR


DESSANGE PARIS


CAROLINA HERRERA NEW 
YORK


PAUL & JOE


VICHY LABORATOIRES


LE COUVENT DES MINIMES


TERRAKE


FORVIL



 

Poudre de Soleil Givenchy (Artistic Direction and Photography): Personal graphic design entirely created on Illustrator 
then modeled on Cinema 4D, then printed in 3D ABS polymer with acetone smoothing and then pearly with natural 
pigments.

Translation : 


« The Cosmetics Design Paris project allowed me to work with new quality 
providers: François in particular.


- Talented photographer who sublimated all our beauty references.


- Its creativity, efficiency and thoroughness have greatly contributed to the 
success of launches across Europe.


- Extremely available and attentive to its customers.


- Passionate teacher who enriched our collaboration by making me discover 
his working methods.


I hope in the future to have the chance to work again with this very great 
professional of the image. »	 	 

	 	 	 	 Carole Grandidier

	 	 	 	 Development manager DYPTIQUE PARIS



 

Art ist ic Direct ion and 
P h o t o g r a p h y f o r t h e 
Laurent Mazzone perfume 
b rand , fo r "F l igh t o f 
H i r o n d e l l e " , a f r e s h 
aromatic Eau de Parfum 
with accents of bergamot 
and rare woods. Complete 
creation and development 
of the hydro-electric pump 
system.



 

A r t i s t i c , P r o d u c t i o n , 
Casting and Photography 
direction to launch the 
concept of "low Shampoo" 
for the Elseve brand of 
L’Oréal Paris. Complete 
creation of the two-material 
texture bath and product 
fixing system by hand of 
the model.

Translation : 


« As part of my previous functions as International Marketing Director for the L'Oréal 
Professionnel brand, I had the pleasure of working with François on several occasions on 
strategic projects for the brand such as the renovation of the Tecni.art franchise. or the 
launch of Pro Fiber.


Through this collaboration, François contributed a lot to the modernization of the image of 
the brand thanks to his talent, his aesthetic sense, his ability to create key visual and his 
ability to conceptualize a real work of artistic direction and to unfold campaignable 
concepts in many visual content.


Very hard worker and demanding, with real convictions, an obvious sense of the brand and 
a great knowledge of the universe of the selective and the luxury, François has produced 
for our projects many contents which have inspired, supplemented or replaced the work of 
our advertising agency for both prints and digital content. Beyond the artistic value of his 
work, it is also his ability to understand the mode of "consumption" of this content that has 
inspired our teams and partners.


François is an accomplished professional with whom I would love to collaborate again. »


	 	 	 	 	 Julien MERTEN

	 	 GENERAL MANAGER MATRIX / REDKEN EASTERN EUROPE



A nod to the Artistic Direction and Photography work carried out for the launch teaser for the new IDÔLE 
complexion range by Lancôme.

Translation : 


« I had the chance to work with François on a great project for Eugène Perma.

It was an enriching and productive collaboration. The client was new to the agency and 
therefore the stakes were high. François was very professional and listened to the client 
and the agency. 

He knew bounce back quickly, efficiently and has always been a source of ideas. His 
knowledge of his profession and his sensitivity allowed us to have a high quality result. His 
insight allowed us to respond to various requirements and sometimes at the last minute. 


We have always been able to count on François' responsiveness. He was able to adapt to 
the various media requested (prints, banners, digital content, etc.) and this within very tight 
deadlines, sometimes with limited budgets. We are very proud of this 360 ° campaign, it 
was a great teamwork. I had the chance to meet Francois and hope to be able to work 
with him again in the future. »


	 	 	 	 	 	 Perrine Lebas

	 	 	 	 Senior 360 ° Artistic Director. Australie Agency.



 

P e r s o n a l w o r k o f 
Electroplating (chrome 
powder applied by hand) 
of the iconic "Bee" bottle 
from Guerlain - Artistic 
D i r e c t i o n , d e s i g n , 
d e c o r a t i o n a n d 
photography.

Translation : 


« François Kalife was our artistic director from 2012 to 2014. His knowledge of 
communication and his ability to use digital tools were of great help and enabled our house 
to provide new avenues for development, in particular through his contacts in the fashion 
world.

With a friendly approach and with great professionalism, François has developed new, 
more modern and effective communication tools.

I therefore allow myself to recommend the artistic and digital skills of François Kalife. »


	 	 	 	 	 	 Catherine Renard

	 	 	 	 	 	 Deputy Managing Director



Dior soap with powdered rose, creation of a fictitious 
model created entirely by 3D printing process - Design, 
creation of the decor and creation of the product, 
Artistic Direction and Photography.

Translation : 


« As part of my duties as Director of Axis International for the Vichy Laboratoires brand, I 
had the pleasure of working with François Kalife on several occasions on strategic projects 
for the brand such as the new visual identity of the make-up ranges. and Vichy treatments.

Through this collaboration, François has made an exceptional contribution to the 
modernization of the brand's image thanks to his talent, his aesthetic sense, his ability to 
create strong identity key visuals and his ability to conceptualize real management work. 
artistic in many visual content.

A meticulous and very demanding worker, with real strategic thinking, a very conscientious 
brand sense and a great knowledge of the world of selective and luxury, François works as 
a partner of brands. He is a real force of proposal and he has produced a lot of content for 
our projects that has inspired, completed or replaced the work of our advertising agency 
for both prints and digital content.

François is a creative of great value with whom I very much like to collaborate. »


	 	 	 	 	 	 Alexia Papadopoulos

	 	 	 	 	 	 Head of Digital Content

	 	 	 	 	 	 Vichy Labs International



 

World Campaign for Carolina Herrera (PUIG Group) - 
Launch of the Gold Incense perfume - Artistic Direction, 
complete technical creation and Photography - Bottle 
shot underwater with a cloud of glycerin and Gold 
Mother of Pearl pigments.

Translation : 


« François kalife is a talented service provider with whom we have worked at 
BAZARCHIC.COM for several references in fashion, jewelry, cosmetics and decorative 
items for the home. During our collaboration, I was able to observe from him:

Great creativity as well as the ability to adapt appropriately to a wide variety of digital sales 
strategies. Extreme responsiveness, where our teams received complex visuals sometimes 
the day after the day following the brief when this was possible,

The ability to do a lot with little money: François Kalife is one of those people who are able 
to provide you with content with an impeccable and luxurious quality finish despite 
resources which were sometimes very limited.

Indeed, I think that a good idea well done does not necessarily require a significant budget 
when you have the chance to work with a talented person who has the strategic culture 
and the know-how to produce very creative content.

We were able to measure the very positive feedback from customers on our sales when 
they published their work on our site, our newsletters and our external communication.

François Kalife is a very professional person who brought us all these qualities and whose 
expertise I enthusiastically recommend.»


	 	 	 	 	 	 Fabian Mordenti

	 	 	 	 	 	 Business Unit Director



Artistic Direction, complete technical creation and Photography for the perfume Black Oud - Wood blackened by flame 
with bronze powder applied by brush.

Translation : 


« I had the pleasure of working with François Kalife on many artistic projects and 
particularly in the division professional on many brands such as the

Mythic Oil brand where it contributed to the luxification of our equity.

At each brief, François had the ability to transform our

concepts produced in key visual embodied. Strong. Unique. His

work has enabled us to challenge Publicis and work on

campaigns where every detail makes sense.

Sharp artist and businessman, his conquering state of mind and

entrepreneur always "matched" with the corporate culture

L'Oreal.

More than a provider, our teams have always considered it

an ally and a full member of our Directorate of

International Marketing.

Today, I still strongly recommend François Kalife

to my colleagues.»


	 	 	 	 	 	 Barbara Doussard

	 	 	 	 North Asia Marketing Vice President	 

	 	 	 	 	 	 L’Oréal Paris



Complete creation for the institutional brand Helena 
Rubinstein for the Prodigy skincare range - Design of 
the mechanism in CGI with special effects, 
Photography and Artistic Direction.

Translation : 


« I had the pleasure of working with François Kalife when we wanted to improve the customer 
perception as well as the visual image of our SPA and cosmetics brand THEMAE, of which I was the 
President and Co-founder. We had little means at the time because the brand was in the launch 
phase, but thanks to its great creativity we managed to produce a very aesthetic and creative visual 
communication strategy that was able to convince and help make our brand today. hui a reference 
throughout the world in the field of luxury SPAs.

At the time, we needed the creation of a brand image adapted to the international and to the luxury 
sector insofar as we were addressing a very selective international clientele, with the cultural 
constraints that this implies, whether in the Gulf countries, Japan and India.

We had a remarkable collaboration with François Kalife, with results that exceeded our expectations. 
The brand has won over a large number of iconic hotel establishments, be it the Burj-Al-Arab in 
Dubai, the Four Seasons in Moscow, the Setai in Miami or the Ritz-Carlton in Seoul. The strategic 
thinking, the quality of the proposals and the remarkable execution of François Kalife ultimately 
allowed us to have a strong and original visual identity. This has really been decisive in our success.

We are still working with François Kalife today on other projects and he continues to give us complete 
satisfaction.»


	 	 	 	 	 	 Bertrand Thierry

	 	 	 	 	 	 Founder & President	

	 	 	 	 	 	 La Maison



Pure Color Envy lipstick 
campaign for Estée Lauder - 
c a s t i n g m o d e l m o u t h , 
Photography and Artistic 
Direction in collaboration with 
the Creative Director for the 
Asia zone.

Translation : 


« I had the pleasure of working with François Kalife when we wanted to improve the customer pFor 
several years, the FILORGA group has called on François Kalife's professional skills in the fields of 
print, digital and the design of strategic visual content. We consult him on various projects of the 
group's brands so that he brings his creativity to the visual design of content for the SVR and Filorga 
brands, and even the most strategic and cutting-edge brands, such as Filorga Medical, the branch 
dedicated to healthcare professionals. health and beauty. We recently launched together the overhaul 
of the Le Couvent Des Minimes brand that we have just bought and whose strategic content had to 
be totally rethought, both in print and in digital, since we intended it for luxury when it was no longer 
available. was not in the selective until now. François Kalife has been a valuable ally at all levels and 
mainly on the image of the brand, which he has been able to improve despite the very restrictive 
directives of the group's management. I am delighted to work with such a conscientious person 
whose sense of aesthetics and understanding of the market are well established after so many 
collaborations. We also sometimes ran out of budget and François Kalife always found solutions so 
that the lack of resources was imperceptible in the final result. Resourceful, passionate, with a real 
sense of brand codes, I recommend with conviction this creative whose loyalty, professionalism and 
the ability to lead projects are rare.»


	 	 	 	 	 	 Audrey Leclaire-Hardy

	 	 	 	 	 International Creative Director	 

	 	 	 	 	 Filorga - Le Couvent des Minimes Group



FORVIL's Conditioner Campaign - 
Artistic direction and scenographic 
realization with a splash of cream 
in 3D SLA printing smoothed, 
varnished then painted, on donut 
cushion covered with additions of 
synthetic hair styled and controlled 
with spray, then photography.

Nous avons collaboré avec François Kalife de Salier pour une mission de 3 ans qui consistait à gérer entièrement 
l’image du lancement de nos 2 marques : TERRAKÉ (Marque premium de soins en SPA) et FORVIL (Marque Capillaire 
Haut de Gamme). 

Grâce à la créativité de François, nous avons pu e!ectuer avec succès ces lancements, et l’identité qu’il a su 
apporter à chacune de nos références a dépassé nos attentes, tant pour le lancement en Europe qu’en Chine et en 
Amérique. Sa connaissance des marchés internationaux nous a permis de développer une image forte répondant 
parfaitement à nos objectifs. 

Nous nous félicitons d’avoir fait confiance à ce grand professionnel de la publicité, qui a su e!ectuer à lui tout seul 
le travail complet d’une agence de communication : de la conception en passant par le storytelling qu’il a 
brillamment rédigé, puis par la réalisation de visuels somptueux où il a fait preuve d’une grande créativité, nous 
avons pu e!ectuer le lancement de deux marques avec une image prestigieuse et des retours sur investissements 
conséquents.

Nous continuerons à faire appel régulièrement à François Kalife de Salier pour la production visuelle et stratégique 
de nos futurs lancements, et ce, avec grand enthousiasme.

᭜ԧڠᴚࢫӨ౯ժጱێӾ҅՜ੱஞੱ֢ݳ౯ժӨ François Kalife de Salier ᬰᤈԧԅ๗3ଙጱࣁ
2 ӻߝᇈጱᥤᥧӮኴғTERRAKÉҁṛᕆ࿜ዌߝᇈ҂޾ FORVILҁṛᒒᗦߝݎᇈ҂̶

୛๔ᔱ኎ጱᶋڠٿ᭜ێଆۗ౯ժᚆड़౮قࣁࣈۑቖग़܄ࣈവߝڊᇈ̶զ݊՜ԅྯӞӻԾߝಅ؉ጱᥤᥧਧ֖ᦡᦇ᮷᩻ڊԧ౯ժጱᶼ
๗҅෫ᦞฎཾࣁၖ̵Ӿࢵᬮฎࣁ
ᗦ̶ࢵ՜੒ࢵᴬ૱࣋ጱقො֖ԧᥴଆۗ౯ժୌᒈԧ୩य़୽ێߥଚᬡ౮౯ժߝᇈጱፓຽ̶

Françoisᚆड़ᇿᒈਠ౮ग़ӻᶾऒጱձۓғ՗ඳԪᬌ܏کڊԇጱᥤᥧපຎ҅զᛗԭ౯ժӷӻṛᒒߝᇈጱӤ૱ᚆड़౮ۑᬰᤈ̶౯ժ੒
ٌӫӱᚆێᕳԨṛଶᦧ̶

౯ժਖ਼ᖀᖅਧ๗ᮀ᧗ François Kalife de Salier ᬰᤈߝᇈᥤᥧ֢݊ګ౴ኼߎᧃ̶
੒Өᬯղᔲੂጱى֢ݳᔮ҅౯ժ꧌ჿ૶๕޾ᅾఘ̶

LABORATOIRES B.I.F.
GROUPE TERRAKÉ - FORVIL

116 bis, Avenue des Champs-Elysées - 75008 Paris - Tél : 01 40 08 19 53

Objet : Lettre de Fin de Mission de Direction de Création et de Marketing Image 
pour les marques du groupe.

Madame Liya CHEN YING
Directrice du Marketing International

Translation : 


« We collaborated with François Kalife de Salier for a 3-year mission which consisted in fully managing 
the image of the launch of our 2 brands: TERRAKÉ (Premium SPA care brand) and FORVIL (High-end 
Hair Brand).

Thanks to François’s creativity, we were able to successfully carry out these launches, and the identity 
he brought to each of our references exceeded our expectations, both for the launch in Europe, China 
and America. His knowledge of international markets has enabled us to develop a strong image that 
perfectly meets our objectives.

We are delighted to have placed our trust in this great advertising professional, who was able to do on 
his own the complete work of a communication agency: from the design to the storytelling that he 
brilliantly wrote, then by producing sumptuous visuals in which he showed great creativity, we were 
able to launch two brands with a prestigious image and substantial returns on investments.

We will continue to call on François Kalife de Salier on a regular basis for the visual and strategic 
production of our future launches, with great enthusiasm.»


	 	 	 	 	 	 Liya CHEN YING

	 	 	 	 	 International Marketing Director	



Opposite: composition for Vichy make-up made using needles to fix the sticks and the rose, then drops of 
glycerin on the flower.

Below: Creation of the "V" by extrusion on Cinema 4D then printing, lacquering and insertion of dummy 
drops in glass on a powder base. Artistic Direction, creation of elements and Photography for the two 
visuals.



FRANÇOIS KALIFE DE SALIER


Artistic and strategic creation


Phone : +33 (0) 6 63 69 80 82  

francois.kalife@gmx.com  

www.francoiskalife.com 

To find out more, you can watch the 
progress of a video shoot, ... watch 
the making-of of the shooting with 
the special effects of the photos of 
the famous ALIEN on this link:


https://vimeo.com/156523288

https://vimeo.com/156523288

